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Media Release: 20 October 2006

MORRIS VISITOR PUBLICATIONS ANNOUNCES THE WINNERS OF
THE MORRIS CONCIERGE AWARDS 2006

Morris Visitor Publications in Europe (MVP), the leading publisher of visitor magazines for the international
tourist and corporate traveller markets, announces the winners of The Morris Concierge Awards 2006, held in
association with The Society of the Golden Keys of Great Britain & The Commonwealth.

The Awards evening, at the prestigious Café de Paris in London’s West End on October 18 2006, recognised the
outstanding contribution and service delivered by the Society of the Golden Key’s hotel concierge community.
Following speeches from: William S. Morris III, Chairman & CEO of Morris Communications; Chris Manning,
Managing Director of Morris Visitor Communications Europe; Andrew Turner, Group Sales Director, Morris
Visitor Communications; Ron Crowdy, President of the Society of the Golden Keys; Frederick Fischer, Retail
Manager (London) for Lalique and Brian Stein, Managing Director, Maxwell’s Restaurant Group — the following

winners were presented with an engraved Lalique trophy from the respective sponsors of the individual awards:

The Morris Readers Choice Award sponsored by Burlington Arcade

The Nominees

John Arnott — Sheraton Park Tower

Peter Woollard — Holiday Inn, Kensington Forum
Andrew Holkham — The Connaught
The Winner
Peter Woollard
Holiday Inn Kensington Forum

The Society of the Golden Keys’ “Service through Friendship” Award sponsored by Albemarle
The Nominees
Colin Short — The Lanesborough
Neil Cowen — The Randolph
Michael Jupiter — Royal Horseguards
The Winner
Neil Cowen — The Randolph

The Society of the Golden Keys’ “Lifetime Achievement” Award sponsored by Bateaux London
The Nominees
Frank Laino — The Stafford
Ron Crowdy — Royal National
Dennis Purcell — Sheraton Park Tower
The Winner
Dennis Purcell — Sheraton Park Tower

Mr William S. Morris III was also awarded honorary Life Membership of The Society of the Golden Keys
by Mr Ron Crowdy.

This glittering evening which featured entertainment from the highly acclaimed Blue Man Group, brought together
key partners of London’s hospitality and tourism industries and comprised of guests from the Hotel Concierge
community, General Managers, the tourism industry and key notables from the Visit London and Visit Britain
organisations. An “After Event Party”, courtesy of The Café de Paris, followed this exclusive event.
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For more information — please contact:
Roz Murray-Smith

Head of Marketing & Communications
Morris Visitor Publications
rmurray-smith@morriseurope.com
Direct Line: +44 (0)20 7611 4668

Nick Lander

Vice President

The Society of the Golden Keys & the Commonwealth
Nic.Lander@mill-cop.com

Millennium Mayfair: +44 (0)20 7629 9400

Ayon Estwick-Myers

Group PR and Marketing

The Maxwell Restaurant Group
ayon@cafedeparis.com

Direct Line: +44 (0)20 7379 6132 ex 212

Editor’s Note

Morris Visitor Publications

Morris Visitor Publications in Europe is the leading publisher of visitor magazines for the international tourist and
corporate traveller markets. Publications range from the luxury sector to the mass consumer and include: IN
London (bi-monthly), Where London (monthly), Where London — Russian Edition (bi-annually), Where London
Map (annually), the IN London Restaurant Menu Guide (annually) and The London Guide (monthly). With
distribution across hotels, in-flight services and a host of key tourist outlets, MVP publishes over 4.8 million
magazines, guides and maps annually. MVP is an official print partner to Visit London, the exclusive magazine
partner to London TV and is officially endorsed by The Society of the Golden Keys of Great Britain & the
Commonwealth. In France, MVP publishes Where Paris on a monthly basis and is officially endorsed by Les Clefs
D’Or. The total European circulation for MVP products in Europe is 5.45m.

Please visit — www.morrisvisitorpublications.com

Morris Visitor Publications publishes over 53 million magazines, maps and guides over three continents across the
world — these include: Guest Informant in-room visitor books; Where magazines; Best Read Guides; In New York;
In London and The London Guide magazines and a host of other maps, guides and directories for business and
leisure travel. Morris Communications Co., LLC, (Augusta, GA, USA) is a privately held media company with
diversified holdings that include newspaper and magazine publishing, outdoor advertising, book publishing and
distribution, visitor guide publishing, radio broadcasting and online services. The company also owns the
Hospitality Industry Association.

Please visit — www.morris.com

The Society of The Golden Keys & The Commonwealth

The Society of the Golden Keys of Great Britain and the Commonwealth was founded in London just over fifty
years ago. Its principle aims were to develop friendship amongst concierges and to help develop a network of
contacts in the hotel fraternity. The Society of The Golden Keys was the founder member of a larger body, Les
Clefs D’Or, founded in 1952 and links nearly forty hotel industry associations worldwide.

Please visit — www.goldenkeysconcierge.co.uk

The Café De Paris

The Café De Paris, in London’s Piccadilly is one of the most famous and durable venues in the world. With a
glittering history, spanning nine decades, Café¢ De Paris has consistently played host to a wide variety of powerful
and absorbing performers and guests—members of the aristocracy, eminent political figures, dazzling pop stars,
captains of industry, superstars from the silver screen and even royalty.

Café De Paris is part of Maxwell’s Restaurant Group

lease visit — www.cafedeparis.com







